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The motive force behind tomorrow’s product worlds
With an unerring instinct for innovation, the MOESCHTER GROUP with its high performance materials has made 
a name for itself as a specialist for the development and manufacture of precision components and insulation 
materials. Since its foundation in 1992, the Group has evolved its client base from the automotive industry and 
mechanical engineering companies, and now also provides impetus to dental technology and other industries. The 
Group used investment capital to implement its corporate succession arrangements, and is looking forward to 
further growth.

Investing new ideas in customers
The showcase with examples of products like the test plug, 
which is used for testing in the automotive industry and 
is more durable than the conventional plastic test plugs, 
or the patented material “Nacera-Longlife” for dental 
applications, stands directly in the entrance hall of the 
MOESCHTER GROUP’s headquarters. Every visitor has to 
pass it on the way to the offices and workshops of the 
company based in Dortmund’s industrial district. Manag-
ing Director Stefan Veltum points out the latest develop-
ments: “We often take our new ideas to the customers and 
show them what our high performance materials are 
capable of. If we can identify potential with a customer, 
our Group also invests and proposes solutions, and in that 
way develops customized products. The test plug for rear 
lights on cars, for example, is a development which com-
bines plastic and ceramics. The creativity of our engineers 
and technicians has enabled us to establish ourselves as a 
development partner for many industries.” Veltum, who 
has been with  the company since 2003, remembers just 
such a case. “In 2004, a company from the dental industry 

approached us at the Hanover Fair and wanted not quite 
completely sintered ceramic plates for dentures. None of 
our competitors wanted to produce them in the small 
quantities required. We did.” A good piece of luck for the 
MOESCHTER GROUP, which was able to establish a further 
company on that basis.
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Sustainability is part of the business model
At the present time, too, a new business area is being cre-
ated. In a major project under the DOTHERM brand, MOE-
SCHTER is developing a die for new paper mouldings which 
are to be used in the manufacture of coffee-to-go beakers 
and help to reduce the amount of plastic. “Sustainability is 
not only part of our corporate philosophy, but also a busi-
ness opportunity for us. In Berlin, for example, two million 
of these coffee beakers which contain plastic are used – a 
burden on our environment. With our ideas and materials, 
we can support our customers in making their production 
processes and products more environmentally friendly and 
more efficient,” says Veltum, explaining the innovative 
power of the company.

The company develops and manufactures 95 percent of all 
components individually for its customers. “The special 
thing about our company is that we do not just manufac-
ture standard products in large quantities, but can also 
supply specially designed components. Furthermore, we 
make use of synergy effects and ideas from all three com-
panies, and combine high performance materials such as 
plastics and ceramics. That is certainly one of the reasons 
for the long-term ties between our business and our cus-
tomers,” the graduate in engineering and business admin-
istration adds, defining the unique position of the MOE-
SCHTER GROUP.

From the nucleus to the Group
The Group comprises a total of three business units. The 
nucleus is DOTHERM, founded by Jürgen Möschter in 
1992, which produces engineering plastics whose reliable 
thermal and electrical insulation properties ensure stable 
processes in machinery. This material can withstand and 
shield temperatures up to 1,700 degrees Celsius. For the 
electrical and electronics industries and for mechanical 
engineering and plant construction companies, the 
employees of this business unit produce both standard 
parts and so-called drawing components, such as special 
fasteners. Only two years after the initial foundation, a 
sister company, DOCERAM, was established, dealing with 
the development and manufacture of components in high 
performance ceramics for industrial applications. That 
material is highly resistant to wear, and its performance is 
many times better than that of conventional metal parts. 
The customers are mainly mechanical engineering and 

automotive companies. Since 2005, DOCERAM medical, 
managed as an independent company, has been develop-
ing and manufacturing semi-finished products for dental 
applications under the Nacera brand. The latest invention 
is the patented material Nacera-Longlife, which as an 
elastic ceramic material withstands greater stresses than 
the standard rigid ceramics used in dentures.

Succession arrangement for the anniversary, and 
“Vision 2030”
The founder, Jürgen Möschter, devoted thought to the 
future of the business at an early stage. As there was no 
possibility of succession within the entrepreneur’s family, he 
made the long-term management his successors. With the 
support of HANNOVER Finanz, which he took on board as a 
shareholder in 2016, he facilitated a management buy-out 
by Stefan Veltum and further members of the general man-
agement of the MOESCHTER GROUP, right on time for its 
25th anniversary. He himself continues to support the enter-
prise from his position as a shareholder.

Stefan Veltum comments as follows: “On the journey from 
being a classical family business to a Group led by the man-
agement, we want to preserve the family business values 
and at the same time establish our own strategies to meet 
the challenges of digitization. We have brought the IT spe-
cialists from all our business units together, just as we have 
long been doing with all the technicians from all our pro-
duction areas. Furthermore, in addition to the existing 
workshops, a further 7,000 square metres of floorspace are 
now available for the planned growth.” The management 
has also devoted thought to the future. In the paper entitled 
“Vision 2030”, the managers have set targets for themselves 
and all the workforce in reaching top position on the rele-
vant markets, and internationalizing the business. Ideas, 
curiosity and enthusiasm are the guarantors of success for 
the Dortmund-based innovators.


